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Strategic Marketing for Libraries is a straightforward discussion of the full range of marketing concepts and
tools applied to various types of libraries including public, special, and academic. Wood does an excellent
job of explaining complicated marketing concepts and providing real-life examples. RQ

This handbook on planning and marketing is recommended as a guide for library managers in academic,
public, and special libraries, large or small, who are groping for effective methods of outreach to their
constituencies. There are not many volumes which address these aspects of management so thoroughly or so
lucidly. Special Libraries

It is the authors' contention that, although librarians understand the need to market their institutions, they
have not as yet focused on how to do so in a deliberate and structured fashion. The text provides means for
the strategic planning of information marketing, and it incorporates cogent suggestions for defining missions,
setting goals, and devising growth strategies and methodologies for evaluation. Wood and Young urge that
the profession examine the challenges of automation in libraries in concert with current marketing strategies,
thus assuring long-term viability and patron support. Booklist

This unique guide goes beyond mere endorsement of publicity and selling techniques to offer a thoughtful,
practical, in-depth discussion of how marketing principles fit into library operations and planning. General
marketing principles are explained and interpreted for practitioners in the library and information science
fields. Applications of marketing principles appropriate for academic, public, and special libraries are
described in detail. In addition, the book examines the interrelationships among the key steps of strategic
planning, emphasizing the relationship of continuous, formal planning to implementation of marketing
concepts. Numerous graphs and tables provide readily accessible information.
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From reader reviews:

Juan Higgins:

The book Strategic Marketing for Libraries: A Handbook (Libraries Unlimited Library Management
Collection) can give more knowledge and information about everything you want. So just why must we
leave the best thing like a book Strategic Marketing for Libraries: A Handbook (Libraries Unlimited Library
Management Collection)? A few of you have a different opinion about guide. But one aim in which book can
give many info for us. It is absolutely proper. Right now, try to closer with your book. Knowledge or facts
that you take for that, you can give for each other; you can share all of these. Book Strategic Marketing for
Libraries: A Handbook (Libraries Unlimited Library Management Collection) has simple shape nevertheless,
you know: it has great and large function for you. You can search the enormous world by wide open and read
a reserve. So it is very wonderful.

David Smith:

The actual book Strategic Marketing for Libraries: A Handbook (Libraries Unlimited Library Management
Collection) will bring you to definitely the new experience of reading the book. The author style to describe
the idea is very unique. Should you try to find new book to study, this book very appropriate to you. The
book Strategic Marketing for Libraries: A Handbook (Libraries Unlimited Library Management Collection)
is much recommended to you to learn. You can also get the e-book from official web site, so you can quickly
to read the book.

Tonia Lee:

Your reading 6th sense will not betray you actually, why because this Strategic Marketing for Libraries: A
Handbook (Libraries Unlimited Library Management Collection) guide written by well-known writer we are
excited for well how to make book that could be understand by anyone who have read the book. Written
throughout good manner for you, still dripping wet every ideas and producing skill only for eliminate your
own hunger then you still hesitation Strategic Marketing for Libraries: A Handbook (Libraries Unlimited
Library Management Collection) as good book not just by the cover but also by the content. This is one book
that can break don't determine book by its protect, so do you still needing a different sixth sense to pick this
particular!? Oh come on your studying sixth sense already alerted you so why you have to listening to one
more sixth sense.

Tara Reynolds:

That publication can make you to feel relax. This book Strategic Marketing for Libraries: A Handbook
(Libraries Unlimited Library Management Collection) was multi-colored and of course has pictures around.
As we know that book Strategic Marketing for Libraries: A Handbook (Libraries Unlimited Library
Management Collection) has many kinds or category. Start from kids until teenagers. For example Naruto or
Investigation company Conan you can read and think you are the character on there. So , not at all of book



usually are make you bored, any it offers you feel happy, fun and loosen up. Try to choose the best book for
yourself and try to like reading which.
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